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Dear professional,

The joint GSDI World Conference (GSDI 13), 
14th GEOIDE Annual Scientific Conference, 
7th 3D GeoInfo Conference, and Canadian 
Geomatics Conference (CGC 2012), will take 
place at the Québec Convention Centre in Québec City, 
Canada. Your presence at our conference will enable you 
to showcase your products or services to participants 
as a sponsor and/or exhibitor. In both instances, we are 
predicting that you will be able to meet with over a 1000 
geospatial specialists and professionals.

There are three major themes in this conference:

■■ Spatially Enabling Government, Industry and Citizens;

■■ �Benefits to society during 14 years of GEOIDE 
Network and;

■■ 3D modeling of Geospatial Data.

With great pleasure you are invited as a sponsor and/
or exhibitor to this international gathering of geospatial 
experts in Canada. Join us at the Québec Convention 
Centre from May 14-17, 2011. This is a unique oppor-
tunity for you to meet with the worldwide geospatial 
community where you can maximize your visibility and 
showcase your products. This prospectus contains all 
the information you need in order to book a place at the 
Conference. 

The exhibition will take place from Monday May 14 at 
noon to Wednesday May 16 at 3:00 PM. We hope that 
you can help us make this conference an international 
success. As well, we would like to make this event a 
positive experience for all who participate. 
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Our industry
Geographic information technologies and spatial data infrastructure play critical roles in allowing governments, local 
communities, non-government organizations, the industry sector, the academic community and common people to make 
progress in addressing many of the world’s most pressing problems. This conference will explore the complementary 
roles of government, private industry and the academic community in realizing better means for sharing geographic data 
and technologies and developing improved location-based services for meeting real world needs.

Who we are
The GSDI Association is an inclusive organization of organizations, agencies, firms, and individuals from around the 
world. The purpose of the organization is to promote international cooperation and collaboration in support of local, 
national and international spatial data infrastructure developments that will allow nations to better address social, 
economic, and environmental issues of pressing importance. GSDI has spanned the globe since 1996 in successfully 
hosting twelve previous world conferences for the geospatial community. (www.gsdi.org)

The GEOIDE Network has been funded by the Networks of Centres of Excellence program (NCE) since 1999. GEOIDE 
brings together many of the country’s leading experts from universities, industry and government agencies to conduct 
world-class research to enhance the lives of Canadians. In addition, GEOIDE promotes international collaborations 
with similar organizations worldwide. GEOIDE distinguishes itself as a world-class research programs manager in the 
field of geomatics. It delivers a strong network and a unique multi-disciplinary research partnership to government, 
industry and philanthropic leaders. GEOIDE’s operations generate substantial benefits to society and the economy. 
(www.geoide.ulaval.ca)

3D GeoInfo is a leading international conference that brings together researchers working on emerging issues in the field 
of 3D geo-information. 3D GeoInfo addresses topics regarding the development of suitable 3D data acquisition, data 
modeling, data management, and data analysis and visualisation for geospatial applications. The 7th conference is hosted 
by researchers at Université Laval (www.ulaval.ca). The conference is supported year after year by ISPRS Working 
group IV/8 promoting activities related to 3D data models (BIM, CAD and GIS). (www.3dgeoinfo2012.ulaval.ca)

The Canadian Institute of Geomatics, a major collaborator for this conference, represents the interests of all constituen-
cies in the geomatics community in Canada and is the Canadian member of the International Federation of Surveyors 
(FIG), the International Society of Photogrammetry and Remote Sensing (ISPRS) and the International Cartographic 
Association (ICA). (www.cig-acsg.ca)

The Venue
Québec City is a dynamic city rich in contrast and colour, you’ll find a harmonious blend of culture, cuisine, arts and 
architecture. We invite you to come and engage in a stimulating exchange with leaders and experts in the geospatial 
industry and enjoy the beauty of the city.

Abbas Rajabifard, President, GSDI Association 
Nicholas Chrisman, President, GEOIDE Network 
Jacynthe Pouliot, Conference Chair, 3D GeoInfo 

For more information please visit the conference website at: www.gsdi.org/gsdiconf/gsdi13 or contact:

Atiyeh Ghanbari 
Communications Officer, GEOIDE Network 
1055, avenue du Séminaire, Pavillon Casault, Local 2306, Québec (Québec) Canada  G1V 0A6 
Email:	 atiyeh.ghanbari@geoide.ulaval.ca 
Phone:	 +1 418 656-2252  /  Fax: +1 418 656-2611
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Invitations

Abbas Rajabifard 

“I look forward to welcoming you 
to the GSDI 13 World Confer-
ence in 2012 in Québec City, 
Canada. This conference will 
provide the leading opportunity 
in 2012 to share and discuss 
issues in the design and develop-
ment of spatial data infrastruc-
tures and to explore innovative 
approaches for spatially enabling 

society’s industries across all sectors as well as local to 
national governments and individual citizens.”

Abbas Rajabifard, President  
GSDI Association

Nicholas Chrisman 

“I invite you to join us at the 
GEOIDE 14th Annual Scientific 
Conference to be held in May 
2012. The conference will high-
light the accomplishments of 
GEOIDE researchers and indus-
try partners as we all deliver 
benefits to society. It will provide 
an exciting opportunity for 
exchange in an exciting venue. 

Québec City is my home, and I want to show you its 
spectacular charm and great food.”

Nicholas Chrisman, President 
GEOIDE Network

Jacynthe Pouliot

“I invite you to join us at the 7th 

3D GeoInfo which is jointly 
organized by Laval University 
and the GEOIDE Network and 
will be held in the beautiful city of 
Québec in May 2012. The Inter-
national 3D GeoInfo Conference 
aims at bringing together inter-
national state-of-the-art research 
and facilitating the dialogue on 

emerging topics in the field of 3D geo-information. The 
joint conference promise to be a leading event in 2012!”

Jacynthe Pouliot, Conference Chair 
3D GeoInfo
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Why should you be a sponsor or an exhibitor?
The Conference is unique in bringing together national and international players in geospatial industry. We expect 
the presence of more than 1000 participants across Canada and worldwide. The delegates’ movement toward the 
exhibit hall is guaranteed by having lunches and coffee breaks in the exhibit hall during the Conference where the trade 
show takes place. Other events such as the opening evening Icebreaker, the Poster Session and the Lightning Round 
presentation session will be held in or contiguous with the exhibit area to further draw registrants to the hall. Exhibit 
space is limited. Space for booths will be allocated on a first-come first-served basis. 

Exhibit Hall Hours1

Monday, May 14, 2012 Tuesday, May 15, 2012 Wednesday, May 16, 2012

Installation of Exhibits 
8:00 am to 12:00 noon 

Exhibits Open 
12:00 noon to 5:00 pm

Icebreaker
5:00 pm to 7:00 pm

Exhibit Hall Open 
8:30 am to 5:00 pm
Poster Session &  
Lightning Round 
3:00 pm to 4:30 pm

Exhibit Hall Open
8:30 am to 3:00 pm

Exhibit Hall dismantle
3:00 pm to 6:00 pm

Preliminary Program
Our joint international conference will have an extensive program of local and international speakers, covering a wide 
range of topics and issues, and specifically address the geospatial field. Our scientific program will gather scientists, 
researchers, students and international decision makers. For more information on the scientific program please visit our 
conference website at www.gsdi.org/gsdiconf/gsdi13. 

Our conference also offers an industry showcase that will enable your organization to present their products and 
services to a wide clientele. Please note that spaces are limited.

1	  Global Geospatial Conference 2012 reserves the right to alter this schedule if necessary.
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Overall Program

Monday  
May 14

Tuesday 
May 15

Wednesday  
May 16

Thursday  
May 17

8:30-10:00 Workshops Exhibition 
Setup

Parallel 
Sessions Exhibition Parallel 

Sessions Exhibition Parallel 
Sessions

10:00-10:30 Coffee Break in Hallway Coffee Break in 
Exhibition

Coffee Break in 
Exhibition Coffee Break in Hallway

10:30-12:00
Plenary A 

Spatial 
Enablement

Exhibition 
Setup

Plenary C
Canada 
Focus

Exhibition
Plenary D 
Industry 
Focus

Exhibition Parallel 
Sessions

12:00-1:00 Lunch and  
Opening of Exhibition Lunch in Exhibition Lunch in Exhibition Lunch

1:00-2:30
Plenary B

Global 
Focus

Exhibition Parallel 
Sessions 

Exhibition  
& 

Industry 
Showcase

Parallel 
Sessions Exhibition Parallel 

Sessions 

2:30-3:00 Coffee Break in 
Exhibition

Coffee Break in 
Exhibition

Coffee Break in 
Exhibition Coffee Break

3:00-4:30 Parallel 
Sessions

Exhibition  
&  

Industry 
Showcase

Poster & 
Lightning 
Round in 

Exhibition
Exhibition

Parallel 
Sessions 

&
Demo 

Session

Exhibition 
Breakdown

Plenary 
Closing

5:00-7:00
Icebreaker 

in 
Exhibition

Conference 
Dinner 
(Boat - 

Louis Jolliet)

For more explicit breakdown of daily sessions, see the Program Overview web page at: 
www.gsdi.org/gsdiconf/gsdi13/prog_overview.html
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Be Charmed by Québec City!
The fortified city of Québec, today a UNESCO Heritage Site and veritable treasure trove of experience, is the first urban 
district in North America to be so designated. It counts the largest concentration of 17th and 18th century buildings in 
North America. Québec City ranks 2nd among the 10 best destinations in the Americas (excluding the United States), 
5th including the United States, and 10th worldwide (Condé Nast Traveler (USA) — Top 100 - The Best in the World, 
October 2010). Also, the City is Ranked 6th among 115 worldwide destinations by National Geographic Traveler, March 
2004. 

Québec City is easily accessible by plane, car, train and ship. The city acts as a meeting point because of its strategic 
location on North America’s northeastern coast. It is about an hour and a half by plane from New York, Detroit, Chicago 
or Toronto, and less than 50 minutes from Montreal. Québec City is an important touristic destination with more than 
5 million visitors a year. The Québec City Convention Centre is an exceptional meeting place in the heart of a charming 
city. It is renowned for its solid reputation, prestigious events, cutting-edge technology, and expertise in hosting green 
events. Within its walls you will find a vibrant, healthy, and comfortable atmosphere.

Convention Centre
Located in the heart of the city, just steps away from beautiful Old Québec, the Québec City Convention Centre was 
awarded top honours in 2006, as it was crowned best in the world by the International Association of Congress Centres 
(AIPC) for the overall experience and voted by the clients. 

Benefits of Exhibiting and Sponsorship

Exhibit Opportunity

The Global Geospatial Conference 2012 exhibition provides an excellent networking opportunity where you can demon-
strate your professional solutions, products and services to the conference participants. The Poster Forum, the Monday 
Reception and all lunches will be held in the Exhibition Hall to maximize the opportunities available for conference 
participants to interact with exhibitors comfortably in an informal setting. Besides the prominent exposure before, during 
and after the conference, you will enjoy many invaluable benefits and opportunities which include the following:

■■ Network and build relationships

■■ Gain exposure to international knowledge and professional development

■■ Keep abreast of the latest developments and technology in this industry

■■ Promote your organization as a significant provider and expert

■■ �Promote brand awareness of your products/services and have the opportunity to give live demonstrations of innova-
tive solutions

■■ Explore new and potential markets for your products/services

■■ Meet your future professional clients and potentional partners
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Sponsorship Opportunity

Choose from our sponsorship packages designed to 
ensure a range of choices that address your specific 
marketing needs. Our package also includes an exhibit 
space for the Titanium, Platinum, Gold and Silver 
categories. Additional opportunities are available to add 
to your package to increase your profile. Sponsorship 
packages may be customized to meet your objectives. 
Depending on the package, you could be featured in one 
of the following visibility activities:

■■ Web pages

■■ E-promotions

■■ Preliminary program 

■■ Final program 

■■ Signage

■■ Sessions

■■ Exhibits

■■ Icebreaker

■■ Social Event

Past Sponsors of GSDI, GEOIDE 
and 3D GeoInfo Conferences include: 
(2010 & 2011)

Autodesk, Berlin Wasserbetriebe, Con Terra Phoenics, 
CPA, Cyclomedia, DHI WASY, Erdas, ESRI2, EuroGeo-
graphics, Galdos, GeoConnections, GeoEye, Google, 
GPS Lands, Grontmij, GTA, hp, Imagem, Intergraph, 
Kadastar, Mahindra Satyam, M.O.S.S., Panasonic, 
Rhinoterrain, Safe Software, Sokkia, Spot Image, Star-
hub, TNO3, Trimble, VirtualcitySystems.

2	  ESRI has been sponsor for all three conferences.

3	 TNO has been sponsor for GSDI and 3D GeoInfo conferences.
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Past Exhibitors (2010 & 2011)
Abaco

Ambercore / Titan / Terrapoint Canada 

Blue Marble Geographics

Canadian Institute of Geomatics 

Cansel Survey Equipment 

Centre for Remote Imaging, Sensing and Processing

Compusult 

DGPF

Digital Code

ESRI Canada 

EuroSDR

First Base Solutions Limited / Surdex Corporation 

Fugro

GeoConnections

GeoEye

GEOIDE Network 

Geomatics Industry Association of Canada

Geosystems

GIS4-EU

GITech

GSDI Association

Institute of High Performance Computing

Intermap Technologies, Inc.

ISPRS

ITC

ITRES Research Limited 

Kanq Digital

Land Measurement Systems Inc. 

Leica

Leica Geosystems

LiDAR Services International Inc. 

McElhanney Consulting Services Ltd. 

NEO

NIIT Technologies

North West Group & Valtus Imagery Services 

NovAtel Inc. 

NZ Aerial Mapping Limited

OGC

OpenGeo

Optech Incorporated 

Pacific Geomatics Ltd. / GeoEye 

PCI Geomatics 

Sani-International 

SG-SPACE

SimActive 

SK C&C

Snowflake Software

Spatial Geo-Link 

Spatial Technologies Partnership Group /  
Leica Geosystems Ltd. 

Tecterra Inc.
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Exhibition Hall

The Convention Centre of Québec City has an excellent conference facility with meetings rooms, exhibition areas, and 
posters, all in a close proximity to one another. The exhibit hall will host coffee breaks and lunches and be the main 
networking area for attendees.

Booth Information

Exhibition booths range from (8 ft x 10 ft) / (2,4m x 3m) to (16 ft x 20 ft) / (4,8m x 6m) floor space. Walls, furniture, signs 
and drayage may be ordered from a third party (to be confirmed) at the exhibitors’ expense. Service kits will be sent to 
exhibitors prior to the Conference. Exhibitors are required to place their orders in advance.

Benefits of Exhibiting & Sponsoring
■■ �Exposure to over 1000 leaders in geospatial from around the world 

■■ �Promotion as an exhibitor via different media (paper and electronic)

■■ �Attendees list provided for your own business development activities

Sponsor Opportunity Package at a Glance

We offer a variety of sponsorship packages and there is definitely one that will meet your brand, networking objective 
and marketing strategies. An overview of the sponsorship packages are as shown below. 

This year, sponsorship packages include a complimentary exhibit space in our exhibit Hall exclusive to sponsors only.

Titanium Sponsor4 – 1 available
As the Titanium Sponsor, your organization will receive extensive recognition and exposure to your target market prior 
to, and throughout the international conference. This is an exclusive opportunity designed to create maximum exposure 
and profile for the Titanium Sponsor.

4	  Package terms and entitlements to be discussed.

Sponsors Packages
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Platinum Sponsor ($C 25,000 + applicable taxes) – 1 available

A - Promotion / Marketing

■■ �Logo of your organization under the name of Platinum sponsor displayed on the following:

■■ Conference / exhibition related publications
■■ Conference banner with sponsor logo
■■ Conference publicity email flyer
■■ Email confirmation of conference registration to participants
■■ Gift to conference speakers (to be provided by company)
■■ Floor plan at exhibition area
■■ Co-sponsor (with Titanium) of Icebreaker 
■■ Emails to conference participants prior to event (e-mail blast) 
■■ Logo on conference bag 
■■ Display of corporate banner at social event

■■ Full page colour advertisement (company to provide) in selected pages of conference program and exhibition guide.

■■ �75 words corporate profile (company to supply), logo and hyperlink on official conference website under the name 
of Platinum sponsor.

■■ Your organization’s banner (company to supply), 6,5 ft (2 m) x 3,2 ft (1 m), displayed at plenary C and Plenary D.

■■ 1-2 corporate item(s) of your choice (company to supply) in the conference bag for all participants and speakers.

■■ �Special mention of your organization as the Platinum sponsor during the opening and closing sessions of the conference.

■■ Opportunity to serve as co-chair in developing the program for Plenary D.

■■ Opportunity to display special banner (or visual presentation) during lunches.

■■ Use of the Conference logo until November 30, 2012.

■■ Digital list of email contacts of conference participants will be sent to you after the conference.

B - Conference Participation

■■ 3 full delegate registrations to conference (includes Icebreaker).

■■ Large exhibition space (16 ft x 20 ft) = (4,8 m x 6 m).

■■ 3 stand crew per day at exhibition area. The stand crew will be entitled to lunch and coffee breaks.

C - Content Moments

■■ �Co-chairing the committee for developing and arranging speakers for the corporate plenary session. Platinum spon-
sors will also be invited to serve on the committee. The planning work for this session will be supported by the 
Conference Program Committee as needed.

■■ Organization of a 90 min workshop. Venue will be provided. All other items will be at your own cost.

■■ Presentation at the Industry Showcase (10 mins)
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Gold Sponsor ($C 15,000 + applicable taxes) – 3 available

A - Promotion / Marketing

■■ Logo of your organization under the name of Gold sponsor displayed on the following:

■■ Conference / exhibition related publications
■■ Conference banner with sponsor logo
■■ Conference publicity email flyer
■■ Email confirmation of conference registration to participants
■■ Floor plan at exhibition area
■■ Email to conference participants prior to event (email blast)
■■ Logo on conference bag 

■■ Half of a page colour advertisement (company to provide) in selected pages of conference and exhibition guide.

■■ �50 words corporate profile (company to provide), logo and hyperlink on official conference website under the name 
of Gold sponsor.

■■ Your organization’s banner (company to supply), 6,5 ft (2m) x 3,2ft (1m), displayed at a plenary B and plenary C.

■■ �One of your organization’s flyer (company to supply), no bigger than A4 / 8,5 x 11, in the conference bag for all 
participants and speakers.

■■ �Co-Sponsor Coffee Breaks in the morning.

■■ Special mention of your organization as the Gold sponsor during the opening and closing sessions of the conference.

■■ Use of the Conference logo until November 30, 2012.

■■ Digital list of the email contacts of conference participants will be sent to you after the conference.

B - Conference Participation

■■ 2 full delegate registrations to conference (includes Icebreaker).

■■ Medium exhibition space (16 ft x 10 ft) = (4,8 m x 3 m).

■■ 2 stand crew per day at exhibition area. The stand crew will be entitled to lunch and Coffee breaks.

C - Content Moments

■■ Presentation at the Industry Showcase (5 mins)
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Silver Sponsor ($C 10,000 + applicable taxes) – 5 available

A - Promotion / Marketing

■■ Logo of your organization under the name of Silver sponsor displayed on the following:

■■ Conference / exhibition related publications
■■ Conference banner with sponsor logo
■■ Conference publicity email flyer
■■ Email to conference participants prior to event (email blast)

■■ �Quarter of a page colour advertisement (company to provide) in selected pages of conference and exhibition guide.

■■ Corporate logo and hyperlink on official conference website under the name of Silver sponsor.

■■ Co-Sponsor Coffee Breaks in the afternoon.

■■ Use of conference logo until November 30, 2012.

■■ Digital list of the email contacts of conference participants will be sent to you after the conference.

B - Conference Participation

■■ 1 full delegate registration to conference (includes Icebreaker).

■■ Small exhibition space (8 ft x 10 ft) = (2,4m x 3m).

■■ 2 stand crew per day at exhibition area. The stand crew will be entitled to lunch and Coffee breaks.

C - Content Moments

■■ Presentation at the Industry Showcase (5 mins)

Bronze Sponsor ($C 5,000 + applicable taxes) – 3 available

A - Promotion / Marketing

■■ Logo of your organization under the name of Bronze sponsor displayed on the following:

■■ Conference / exhibition related publications
■■ Conference publicity email flyer
■■ Email confirmation of conference registration to participants

■■ Corporate logo and hyperlink on official conference website under the name of Bronze sponsor.

B - Conference Participation

■■ 1 full delegate registration to conference (includes Icebreaker).

C - Content Moments

■■ Presentation at the Industry Showcase (5 mins)
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Sponsorship opportunities

Platinum Gold Silver Bronze Ads in 
Program

PRICE $C 25,000 $C 15,000 $C 10,000 $C 5,000 $C 2,000

A - Promotion/Marketing

Opportunity to display  
company’s logo on:

Conference/exhibition related 
publications X X X X X

Display of conference banner 
with logo X X X

Conference publicity email flyer 
(size may differ depending on 
category)

X X X X

Email confirmation of registration 
to participants X X X X

Gift to Keynote Speakers  
(with sponsor logo) X

Directional signage X

Pre-conference publicity:

Email blast on Company’s 
participation to conference 
participants

X X

Colour advertisement in 
conference program & exhibition 
guide (full page to Titanium)

Full page Half page Quarter page Half page

Corporate profile, logo and 
hyperlink in conference 
official website

75 words 50 words Logo & 
hyperlink

Logo & 
hyperlink
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Platinum Gold Silver Bronze Ads in 
Program

PRICE $C 25,000 $C 15,000 $C 10,000 $C 5,000 $C 2,000

Exposure During 
Conference:

Display of corporate banner at 
plenary sessions

Plenary C and 
Plenary D

Plenary B and 
Plenary C

Logo on conference bag X X

Corporate item(s) in 
conference bag 1-2 1 Flyer Flyer

Special mention in opening and 
closing sessions X X

Opportunity to co-chair the 
committee organizing Plenary D

Plenary D 
with company 

banner

Opportunity to display corporate 
banner at social event X

Opportunity to display 
special banner

Sponsor for 
lunch (4 days)

Opportunity to sponsor 
coffee breaks AM (2 days) PM (2 days)

Opportunity to sponsor 
icebreaker X

Post-Conference Benefits:

Use of Conference logo for 
6 months after event X X X

Email contact list of conference 
participants X X X
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Platinum, Gold,  
Silver and Bronze  Sponsorship Opportunities

Platinum Gold Silver Bronze Ads in 
Program

PRICE $C 25,000 $C 15,000 $C 10,000 $C 5,000 $C 2,000

B) Conference Participation

Full delegate registration 
for conference 3 2 1 1

First choice of location in 
exhibit hall

Titanium* (1st) 
and Platinum 

(2nd)

Exhibition space (sq ft) Large
(16’ x 20’)

Medium
(16’ x 10’)

Small  
(8’ x 10’)

Stand crew (for exhibition only) 3 2 2

C) Content Opportunities

Organization of workshop  
(Monday AM) X

Industry Showcase X X X X

*Package terms and entitlement to be discussed.

Possible Sponsored Events
■■ Icebreaker - The most popular networking event at the end of the first day of the Conference. 

■■ Lunches /Keynotes

■■ Coffee Breaks

■■ �Possibility of sponsoring smart-phone “App”: (currently under negotiation for the application). Exclusive sponsor logo 
and message with link to sponsor’s site.

■■ Possibility of associating / sponsoring one of the events (GSDI, GEOIDE, 3D GeoInfo, CGC).
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Exhibitors Opportunities

Large (16’ X 20’)
$C 15,000

Medium (10’ X 16’)
$C 7,500

Small (8’ X 10’)
$C 4,000

Full delegates 3 2 1

Stand Crew 3 2 2

Conversion: 8 ft x 10 ft is 2.4m x 3m.

The exhibitors are welcome to do a 5-minute presentation during the Industry showcase.

Large Exhibit

A - Promotion / Marketing 

■■ Logo of your organization displayed in Conference program.

■■ 75 words corporate profile (company to provide), logo and hyperlink on official conference website. 

B - Conference Participation

■■ 3 full delegate registrations to conference (includes Icebreaker).

■■ 3 stand crew per day at exhibition area. The stand crew will be entitled to lunches and Coffee breaks.

Medium Exhibit

A - Promotion / Marketing 

■■ Logo of your organization displayed in Conference program.

■■ 50 words corporate profile (company to provide), logo and hyperlink on official conference website. 

B - Conference Participation

■■ 2 full delegate registrations to conference (includes Icebreaker).

■■ 2 stand crew per day at exhibition area. The stand crew will be entitled to lunches and Coffee breaks.

Small Exhibit

A - Promotion / Marketing 

■■ Logo of your organization displayed in Conference program.

■■ Corporate logo and hyperlink on official conference website. 

B - Conference Participation

■■ 1 full delegate registrations to conference (includes Icebreaker).

■■ 2 stand crew per day at exhibition area. The stand crew will be entitled to lunches and Coffee breaks.
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Ads in Program Sponsor ($C 2,000 + applicable taxes) – 
Unlimited

■■ Half page colour advertisement in the official conference program and exhibition.

Other Advertising Opportunities
■■ Full page colour advertisement in the official conference and exhibition guide is available at $C 5,000.

■■ �Insertion of one corporate flyer (company to supply), no bigger than A4 / 8,5 x 11 size, in the conference bag for all 
participants and speakers at $C 3,000. (3 available)

■■ �Display of corporate banners at selected locations at the conference venue, The Québec City Convention Center. 
The banner design (company to supply) and location is subject to approval and availability.

GEOIDE Network has been appointed as the official event organizer for the GSDI 13 World Conference and 
3D GeoInfo Conference. For further details on the opportunities available or to discuss other ideas, please contact 
Ms. Atiyeh Ghanbari our official event organizer who will be pleased to assist you.

Floor Plan*

* The current booth arrangements are subject to changes.



GEOIDE est financé par le Gouvernement du Canada par  
le biais du programme des Réseaux de centres d’excellence

GEOIDE is supported by the Government of Canada 
through the Networks of Centres of Excellence programs

1055, avenue du Séminaire, local 2306, Université Laval, Québec (Québec)  G1V 0A6

 418.656.7758      418.656.2611   

info@geoide.ulaval.ca | www.geoide.ulaval.ca


